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+ 
CREATIVE WRITING  

WHAT IS CREATIVE WRITING ? 

It is any form of writing that incites 

imagination, emotions and invention  

(Oxford Dictionary). 

 

They are work of fictions, personal 

experiences twisted into tales. 

 

Examples are poems, stories, novels 

and books turned into movies.  

 

Simply put, creative writing is any 

writing that falls outside of technical, 

journalistic, or academic writing. 
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TYPES OF CREATIVE WRITING  

NON FICTIONAL WRITING FICTION WRITING NON FICTIONAL WRITING 

• All works of fiction ( sci-fi, 
historical drama, suspense) 

 
• Film and television scripts   

Jurassic park (pure fiction).  
 
• Songs 
 
• Poetry  

 
• Plays 
 

 

• Personal essay 

 

• Memoirs 

 

• Journals and diaries 

 

• Letters  
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What does fictional and non fictional 

writing have in common? 

 Emotions 

 Reliability 

 Imagination  

 Captivation  

 They are both charged with 
emotions that makes the 
audience or reader relate 
with the characters as they 
imagine and put themselves 
in line with the characters; 
keeping the reader invested 
and intrigued 
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3 FACTOR THECNIQUES TO 

CREATIVE WRITING  

 The BEGINNING pulls the 
reader/audience in, attracts their 
attention and keeps them wanting 
more. 

 

 The MIDDLE  captivates and hold 
the reader/audience attention, here 
the characters are  described, the 
middle either makes the reader 
relate to your story or is at the edge 
of their sit mentally waiting for what 
comes next. 

 

 The END is the feeling the reader 
goes away with. It is the impact your 
story has on the reader/audience. 
The ending is the most emotional 
part of any creative writing. 

 

BEGINNING, MIDDLE, END 
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FUNDAMENTALS OF CREATIVE WRITING 

 Creative Writing is a very subjective discipline and mode of 
writing.  However, there are some universal elements to consider 
and strengthen, no matter what genre you wish to write in. 

They are  

1. Images 

2. Voice  

3. Character 

4. Setting 

5. Story 
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IMAGES 

Have you ever wondered how an 

author was able to make you feel as 

though you were stepping into a dark 

room, or experiencing a first kiss? 

 They do it through images, by 

appealing to our five senses: sight, 

sound, smell, taste and touch. 

Much of your creative writing should 

appeal to images. By telling the 

reader what you or your character 

saw, heard, smelled, tasted and 

touched, you will make the reader 

feel as though they are there with you 

or your character 

Images help you create a world your 

reader can enter. Readers want to 

experience emotion through images. 

They do not just want to be told how a 

character feels. 
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VOICE 
You have a unique writing voice, just like 
your speaking voice is singular to you. 
The language that comes naturally to 
you is your voice, and there’s no need to 
change it. Yet try to be flexible and 
expand your vocabulary and range of 
style. 

Let’s say you want to write a short story. 
First, you have to consider: Who is 
telling the story? Who is the narrator? 

There are three points of view to choose 
from:   

• “I”—spoken directly from you or 
from a character’s direct point of 
view. 

• “You”—direct address to the 
reader. Second person point of view 
directly addresses the reader and 
puts the reader into the story / 
poem. It’s not used very often and is 
employed more for a special effect. 

• “she” or “he”—spoken by a 
narrator about a character. Third 
person is the most common point of 
view for fiction / short story writing. 
This voice has the greatest range, 
from total objectivity to great 
intimacy: 
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CHARACTER 

Think about how the people you 

know show their ‘character’ to you. 

How can you tell when your friend is 

excited, nervous, unhappy, hiding a 

secret? You know through your 

senses. Let your reader get to know 

your character through sense details. 

The most important aspect of 

creating a character is knowing and 

showing what that character WANTS. 

 Characters must not be passive 

observers—they must want, and they 

must act. What is your character’s 

deepest desire? What can’t she / he 

live without? What makes your 

character smile, worried, upset, 

embarrassed, sympathetic? 
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SETTING 
A setting (or backdrop) is the time 

and geographic location within a 

narrative, either nonfiction or fiction. 

It is a literary element. 

The setting initiates the main 

backdrop and mood for a story. ... 

Along with the plot, character, theme, 

and style, setting is considered one 

of the fundamental components of 

fiction. 

  

Setting involves everything that 

supports and affects your characters. 

It is the props of the world that create 

and sustain a character’s identity. 

Setting is part of the story, not merely 

scenery. Setting tells the reader 

about legacy and customs, identity 

and exclusion. 
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STORY 

Stories are about journeys—

encountering the new and unfamiliar. 

 When worlds (cultures, generations, 

genders, neighbourhoods) encounter 

each other, conflict will occur in many 

different ways.  

Conflict is the fundamental of a story. 

When it occurs, characters 

experience connection and 

disconnection. Characters change.  

By the end of a story, you will want 

your character to have gone through 

a change. 
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CONCLUSION 
 Creative writing allows for artistic freedom. Creative writing can be 

fiction, nonfiction, or lyrical. 

 Creative writing has the capacity to entertain. Often, creative writing serves 
entertainment purposes, such as in fiction or creative nonfiction texts. 

 Creative writing has the potential to inform. Creative writing can 
informative, like biographies and memoirs. 

 Creative writing can build on the creative work that came before it. 
With creative writing, you might adapt or repurpose previous works of 
creative writing—most obvious in movie sequels or serialized comics. 

 Creative writing is an art form. Often, creative writing is evaluated on 
some combination of an author’s mastery of language, storytelling, character 
development, and use of literary devices (such as metaphor, figure of 
speech, and foreshadowing), and worldbuilding. 

 Creative writing can explore deep themes. Creative writing often presents 
a strong underlying theme—either explicitly stated (in nonfiction) or via the 
trials of a main character (in fiction). 
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CONTENT DEVELOPMENT  

Content development is 

researching, producing, and 

publishing information to meet a 

strategic goal.  

That goal will either be to build a 

connection with an audience or 

to encourage some kind of 

marketing or sales outcome 

Content development is 

therefore a vital part of 

a content marketing strategy. 
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CONTENT DEVELOPMENT 

PROCESS 

 

 WHO ARE YOU TARGETING? 

 

 WRITE CONTENT THAT IS APPEALING TO YOUR 

TARGETED READERS AND SEARCH ENGINES 

 

 GRAB READERS’ ATTENTION BY USING BULLET 

POINTS 

 

 MAKE CONTENT MORE READABLE WITH CATCHY 

HEADLINES 

 

 DEVELOP CONTENT THAT IS BASED ON HOT 

TRENDING TOPICS 
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WHO ARE YOUR 

TARGETED 

AUDIENCE? 

Find out who you’re targeting (your 

personas) and what they want to 

know (your keywords). Then develop 

a strategy to move them from 

researching their problem to finding 

your solution.  you can’t just scream 

your solution to the world in the hope 

that you’ll find an audience, because 

that’s just dopey. 
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Write Content That is 

Appealing to your 

targeted Readers and 

Search Engines 

The key to content development 

success is to make certain you 

use KEYWORDS that will help 

visitors find you and to provide 

content that is appealing to 

readers. 

When developing content for 

your website or blog you need to 

write content that engages 

readers because you want to 

make certain your visitors do not 

abandon your website, blog or 

landing page the minute they 

arrive. 



+ 
Grab Readers’ 

Attention By Using 

Bullet Points  

The key to effective content 

development is to 

incorporate bulleted 

lists that grab visitors’ 

attention.  

According to experts, using 

simple bullet points to 

emphasize important 

information and benefits is 

crucial when it comes to 

developing effective content. 
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Make Content More 

Readable With 

Headlines 

Use of headlines has become such a 

common practice. visitors almost 

expect to see bold headlines on each 

and very page they visit.  

Experts indicate that 8 times out of 

10, visitors read the headlines if they 

read anything at all.  

The statistics suggest that failing to 

create headlines as part of your 

overall content development plan 

could be one of the biggest mistakes 

you can make. 
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Develop Content That 

is Based on Hot 

Trending Topics  

One simple tip that everyone should 

incorporate in their content 

development plan is to routinely 

update their website, blog or landing 

page with content that includes hot 

trending topics. 

Even if you believe that is not 

possible, experts suggest that no 

matter what type of audience your 

website or blog attracts, hot trending 

topics can be tied in with any type of 

content.   

By incorporating information on 

current events, holidays, news and 

other topics of interest along with you 

content you will have an easier time 

connecting with your readers 
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CONCLUSION (CONTENT DEVELOPMENT) 
To develop effective content it is important that you do the following: 

1. Know your targeted audience. 

 

2. Develop high-quality content that is well-researched, relevant and 

useful. 

 

3. Incorporate information on hot trending topics and information. 

 

4. Write content that readers will be interested in sharing with others. 

 


